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Hampton Inn Charleston-Southridge, WV

Hampton® is a recognized leader in the midscale hotel segment, setting 
the trends that define the category while building powerful guest loyalty 
and satisfaction.  

By focusing on what’s most important to the value-savvy consumer, Hampton 
offers a consistent, proven model to owners and operators that is simple  
to develop and simple to operate.

The brand was ranked #1 in Entrepreneur Magazine’s 2011 and 2012 Franchise 500®.

brand overview
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why hampton?

Hampton is recognized as an innovative category 
leader, receiving numerous awards in the last 
28 years. This recognition ensures that each 
hotel enjoys high levels of guest loyalty and can 
produce market share premiums that deliver the 
desired financial results to the franchisee.

The brand provides “the perfect mix” for owners 
and operators: a proven, profitable business that 
is simple to develop and simple to operate, while 
delivering a consistent quality hotel experience. 
An innovative and efficient prototype enables 
the brand to meet the requirements of a variety 
of locations and lot sizes, while dedicated 
resources and expertise help ensure a rapid, 
successful launch.

By listening to, and innovating with, owners and 
operators, and by employing a comprehensive 
internal measurement system for quality control, 
Hampton aims to maintain its leading edge.

Hampton Inn Bedford - Burlington, MA
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Hampton Inn Bentonville/Rogers, AR
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67.5%
AVeRAge OCCuPAnCy

$101.30
AVeRAge ROOM RATe

121.14
RevPAR Index

See Item 19 of the current Hampton Inn Fdd  
for further information.Hampton Inn Richmond - South, VA

#1 FRANCHISE 
In 2011 & 2012 EntrEprEnEur MAgAZIne’S AnnuAl FRAnCHISe 500

hampton in numbers

MORe THAn

1,870
PROPeRTIeS WORldWIde

OVeR

1,800 
PROPeRTIeS In THe u.S.

MORe THAn

183,000
AVAIlABle ROOMS WORldWIde

MORe THAn

320
PIPelIne HOTelS



1010

guest offerings

Hampton stands out among the competition 
because it focuses on connecting with guests, 
anticipating their needs and delivering 
a consistently great experience with 
Hamptonality, its trademark friendly service.

Providing little extras such as the signature 
Clean and Fresh Hampton Bed® with a duvet 
that’s washed fresh for every guest, free  
high-speed Internet and a free hot breakfast 
is just one of the reasons the brand was 
recently voted best mid-priced hotel by the 
readers of travel Weekly in their annual 
Readers’ Choice Awards.

The 100% Hampton guarantee™ promises 
friendly service, clean rooms and comfortable 
surroundings, every time. If guests are 
unsatisfied for any reason, Hampton does not 
expect them to pay.
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Hampton Inn Madison east Towne Mall Area, WIHampton Inn & Suites Miami-South/Homestead, Fl



1514

A WORLD OF POTENTIAL. 
A WEALTH OF OPPORTUNITY.
Hilton Worldwide is focused on creating opportunities for our owners while building long-term relationships that 
offer success today and well into the future. With 10 leading brands and hotels in 91 countries and counting, we 
offer global strength and scale combined with local expertise that is relevant to the many markets we serve.

As one of the world’s leading global hospitality companies, we understand the importance of taking care of our 
owners and applying our expertise to create value through the design, construction and operation of a hotel. We 
also understand the importance of looking ahead, and we remain committed to our owners over the long term. 

HILTON PERFORmANcE ADvANTAgE
Every Hilton Worldwide hotel and resort benefits from the unique system of innovative solutions and advanced 
technologies known as the Hilton Performance Advantage. Together, these services provide owners with the 
latest tools, forward-thinking strategies and access to some of the most influential people in the industry to help 
enhance guest experiences, reward customer loyalty, drive revenues and maximize efficiency of operations.

Spanning our entire portfolio of brands, the services that make up the Hilton Performance Advantage deliver 
leading-edge support to consistently drive profits and efficiencies. It is a powerful resource for owners and 
operators, unrivaled in the industry.

HILTON HHONORS™ is our award-winning guest loyalty program. Its 30 million members accounted 
for over 45% of all room nights globally at our hotels in 2011, driving more than $9 billion in revenue.

HILTON WORLDWIDE SALES, with its 700 team members around the world, drives high returns and revenues 
through increased negotiating power and higher-level access to more influential accounts and strategic partnerships.

HILTON RESERvATIONS AND cUSTOmER cARE provides more than 3,000 highly skilled, multilingual 
customer service professionals that answer over 34 million calls annually, so you don’t have to.

ONLINE SERvIcES offers a cost-effective model to ensure your property is front and center online, providing the 
most convenient digital experience for guests through traditional and emerging online channels.

REvENUE mANAgEmENT helps hotels maximize profits with advanced tools, training and analysis 
to help make smart pricing and inventory decisions while increasing guest satisfaction.

INFORmATION TEcHNOLOgY utilizes world-class partners to create best-in-class technology solutions,  
from core reservation and property management systems to in-room high-speed Internet access and entertainment.

HILTON SUPPLY mANAgEmENT is a one-stop source leveraging the combined purchasing power 
of our global portfolio to offer competitive value-based pricing on superior products and services.

For more information or a development contact visit 

hiltonworldwide.com/development



16

This advertisement is not a franchise offering. Federal regulations and the laws of some states regulate the offer and sale of franchises. An offering will only be made in compliance with those regulations 
and laws, which may require providing you with a disclosure document.

© 2012 Hilton Worldwide Inc., 7930 Jones Branch Drive, mcLean vA 22102 September 2012


