EMEA DEVELOPMENT BROCHURE

DOUBLETREE BY HILTON
ISTANBUL - MODA, TURKEY

DOUBLETREE BY HILTON HOTEL YEREVAN CITY CENTRE, ARMENIA

BRAND OVERVIEW

The explosive growth of DoubleTree by Hilton™ is built on delivering
simple acts of kindness, which lead to a genuine, full-service experience.
With bespoke configurations, DoubleTree by Hilton is an owner-centric
brand that celebrates the humanness of “the cookie” without being
“cookie-cutter.”
DoubleTree by Hilton hotels are defined by their CARE service culture,
exceeding expectations and building loyalty through thoughtfulness that
makes travelers feel human again.
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DOUBLETREE BY HILTON HOTEL LONDON-ISLINGTON, UNITED KINGDOM

WHY DOUBLETREE
BY HILTON?
The DoubleTree by Hilton portfolio focuses on high-quality properties with
unique physical attributes, all unified by a warm, welcoming approach to
hospitality. Our team has worked to streamline the development time to
what is believed to be half the industry average. This efficiency, combined
with a commitment to diverse properties, makes DoubleTree by Hilton
ideal for conversions (especially independent hotels) and a compelling
option to access the benefits of the Hilton Performance Advantage.
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DOUBLETREE BY HILTON HOTEL GLASGOW CENTRAL, UNITED KINGDOM

MORE THAN

490

PROPERTIES
WORLDWIDE

FOUND IN

41

COUNTRIES AND TERRITORIES

DOUBLETREE BY HILTON
IN NUMBERS

MORE THAN

117,000

AVAILABLE ROOMS WORLDWIDE

MORE THAN

180

PIPELINE HOTELS
*As of 31st December 2016
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DOUBLETREE BY HILTON DOHA - OLD TOWN, QATAR

GUEST OFFERINGS

DoubleTree by Hilton understands that doing the little things well means
everything. It all starts with a warm chocolate-chip-cookie welcome and
yet, the experience is far from cookie-cutter. Our full-service, upscale
hotels are interesting, unique properties in great locations that serve as
the antidote to impersonal vacations, meetings and events. Business and
leisure travelers alike stay with DoubleTree by Hilton because they know
they’ll enjoy an experience they truly value at a competitive price point.
Every DoubleTree by Hilton aims to provide the simple acts of care and
thoughtfulness that make the traveler feel human again—marking the
end of travel’s challenges and the beginning of a restful stay.
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DOUBLETREE BY HILTON ISTANBUL PIYALEPASA, TURKEY

DOUBLETREE BY HILTON HOTEL WROCLAW, POLAND

DOUBLETREE BY HILTON RESERVA DEL HIGUERON, SPAIN

DOUBLETREE BY HILTON HOTEL & SPA LIVERPOOL, UNITED KINGDOM
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DOUBLETREE BY HILTON ISTANBUL - MODA, TURKEY

DOUBLETREE BY HILTON HOTEL MOSCOW MARINA, RUSSIA

DOUBLETREE BY HILTON HOTEL AMSTERDAM NDSM WHARF, THE NETHERLANDS

DOUBLETREE BY HILTON HOTEL GLASGOW CENTRAL, UNITED KINGDOM

13

A WORLD OF POTENTIAL.
A WEALTH OF OPPORTUNITY.
Hilton is focused on creating opportunities for our owners while building long-term relationships that offer success
today and well into the future. With 14 leading brands and hotels in over 100 countries and counting, we offer
global strength and scale combined with local expertise that is relevant to the many markets we serve.
As one of the world’s leading global hospitality companies, we understand the importance of taking care of our
owners and applying our expertise to create value through the design, construction and operation of a hotel. We
also understand the importance of looking ahead, and we remain committed to our owners over the long term.

HILTON PERFORMANCE ADVANTAGE

Where the little things mean everything.™

Every Hilton hotel benefits from the unique system of innovative solutions and advanced technologies known as
the Hilton Performance Advantage. Together, these services provide owners with the latest tools, forward-thinking
strategies and access to some of the most influential people in the industry to help enhance guest experiences,
reward customer loyalty, drive revenues and maximize efficiency of operations.
Spanning our entire portfolio of brands, the services that make up the Hilton Performance Advantage deliver
leading-edge support to consistently drive profits and efficiencies. It is a powerful resource for owners and operators,
unrivalled in the industry.

HILTON HONORS™

is our award-winning guest loyalty program. Its 60 million members accounted for over
50% of all room nights globally at our hotels in 2016, driving more than US$ 17 billion in revenue.

HILTON SALES with more than 850 Team Members around the world, drives high returns and revenues through
increased negotiating power and higher-level access to more influential accounts and strategic partnerships. Global sales
efforts account for approximately US$ 8.5 billion in yearly contracted revenue.
HILTON GLOBAL RESERVATION CENTERS provide 24-hour, multi-language global coverage in an effort
to support and deliver business to your property. Our team of more than 3,000 highly skilled agents service 13 million
reservations annually.
ONLINE SERVICES offers a cost-effective model to ensure your property is front and center online, providing the
most convenient digital experience for guests through traditional and emerging online channels. We reach travelers at
every opportunity with more than 30 websites, apps and mobile sites, featuring locally relevant content in 22 languages
and registering 460 million yearly visits.
REVENUE MANAGEMENT helps hotels maximize profits with advanced tools, training and analysis to help make
smart pricing and inventory decisions while increasing guest satisfaction. More than 2,000 hotels are already supported by
our revenue specialists.
INFORMATION TECHNOLOGY utilizes world-class partners to create best-in-class technology solutions,
from core reservation and property management systems to in-room high-speed Internet access and entertainment.
HILTON SUPPLY MANAGEMENT is a one-stop source, leveraging the combined purchasing power of our global
portfolio to offer competitive value-based pricing on superior products and services.
For more information or a development contact visit

www.hilton.com/development
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This advertisement is not a franchise offering. Certain laws regulate the offer and sale of franchises in some countries. An offering will only be made in compliance with those regulations and
laws, which may require providing you with a disclosure document.
December 2016

